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Third five Year Development Strategy
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Eight Links of large Operation and
Efficiency Improvement

ﬁﬁn,*

. STORE )

B R NETE

DA 3% i @ T e

. BUILD ))),

DR
,- N

ﬁmhbﬁh fghﬁfi

 MELT /)  SUPPLY)/,
PAEIE % , BEBEARM

\BRETURN)))/ | PN

Fh %

- DEPOSIT/, JUNCTION,

026-027



L




BoT %0 b

Core of Investment Strategy

FL T IR R Y DX IR TR e

0000000






Wk P ARG ey Al 3+X )

Urban Agglomeration layout Strategy 3 + X

WAt L

BOE K =AM AR =, 15 PR D2 T X 1
DL RLLAR A 5 B ik i e

FEl ek A P EE S T B T A R

K:mﬁfﬁﬁ ¥ (s
B ITHE WA, s i kil

R=fabkilige

hEEL S
z3nice: SR IR B

SR JiiZRISKEY ) i

.
Risk Model of City Screening it
Lchmf oo ]
SRR SR AR5 \ N¢8 /
PR S A Ay SR
\ / 2 ik
\ » /
\ Y T =
TRk 4
BHBUH | _
A TEER | \Suotainable
nFE RS
\ ] ARk
\ T BRI K T A
U T A R B

030-031












034-035

7= i

Product Strategy

BT LY
7= i S R

w0

\ Plan._¢

4T ERK

HAFHI P T AR

Wl 2= 5 5 19 It J52 & AL /Y

7 ARt Dl E AR

it ) il )

\ Design /// \ Forge ///

0 52 2 (1
77 it AR 55

- % \

\ Service ///,



[ e i 2

Product Proposition

PR AL X

MEFEBRE A ARSI 4ERE
138 B3R AE X
IEASHR ASEHA ANS AMHETE

x £
PV N T

W

=
K
v




e e :..ru
S A

AR

Eos o

KH7A%

?

7]
25 [A]
J

IR
(A

o

T SENE J&.mmg St

HHA
BT

K
o

46

=5

i
b

(=

e
BAE

o [ H
=




LAl NE 27

— HARRBEARK

|

Betibay iR g




ol £
N | )& F AT B R

S| mRImE A, BRI,
M | wbrenszmnte, s o

o

& i;,_#t
St

1" J';%‘ o

038-039




5 NSO

RN — el —MEE —ERINTE S

EIEAFEE | - TR

MEEAEE
S| R A B 2 —




w838/ /7t

o ek £l
B HERL: _
NHEARLLBET | 24| AriEsE ks
FI IR S BRI o

J35 SHORT 3-3 FoR BACK USa |
L 1 i

AFE T0da

|
|
|

XGC2

K3PETETOOF -




INKEZR

F B 4

SEIR 3 R B
@ﬁ%umxmmﬂ

=T BT

i

Rz
‘\,‘(l;[‘{‘}_]_‘.l I|J

FELZ B 7

sazr  /PHNK {rﬁ' %

rJl J;{L54Z\

(e i)

7 KT e

S uiie)

2T BT
BB



.’/

" {

2
IS

;_i
"
> Q

""' v

12 3 1 TP 9 1 26

IR HRTS MR IR R X 4% B T 1

XF R H AR R B I 5




F -

oA NN

NN

X EHBTZAR

ZAREE (LHZH)

I

=
flmcly

;F .

F

NI

=3 |

frern




SR

X\ 2 R
PARRIE

i

Ui
I

Ty

m

My




FEXEATZEAR

ZARREE

3Py

IR ARG

- I

KHK#E S




046-047

WM™ MR D

Sunkwan Residential Products
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Development Orientation
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Sunkwan Industrial Ecological Brand Concept
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Four Product lines of Sunkwan Industrial Ecology
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